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Explain the Product hierarchy and discuss in detail
Product mix and Product line decision.

OR

What are the Categories of New Products ? Explain
the process of New Product Development in detail.

What is Branding ? Explain the benefits of branding
and narrate various branding decisions a firm takes.

OR

What 1s Brand Equity ? Explain its components in
detail.

What are Brand Extensions ? Explain the need for it,
Its advantages, disadvantages and types with examples.

OR

How are Brand Built ? Explain the process of brand
building and discuss the issues related to it.

Discuss product life cycle in detail with features of
each state and the strategies adopted by Marketers in
various stages of the PLC.

OR
Write notes on :
(1) Services Branding
(2) E-branding
(3) Branding for International Markets.
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